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Why become a

WHO ATTENDS?

Local and national businesses looking for a unique
and effective way to connect with families

Local and national media
YOU!

33RP ANNUAL DUCKLING DAY
SUNDAY, MAY 10, 2026
AT PARKMAN BANDSTAND ON BOSTON COMMON

As a Duckling Day sponsor you will support our historic downtown
parks, and the upkeep of the public art within them, like the iconic Make
Way for Ducklings sculptures that help enrich our time in the parks and
contribute to our discovery and well-being.

By becoming a sponsor, corporations, small businesses, and non-

profit organizations gain significant marketing benefits while positively
impacting the community, families and children.Your sponsorship places
you at the epicenter of fun games, performers, and activities that make
Duckling Day so special.

Becoming a Duckling Day sponsor is an exciting way to enhance your
visibility and align your brand with a cherished annual event. Don’t
miss this opportunity to give back and share in the fun!

-
Sponsor?

GET IN ON THE FUN-—become a
sponsor today, and make a positive impact in your
community and signature downtown parks!
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WHY DUCKLING DAY MATTERS

ENGAGEMENT QUALITY: HIGH

A BIG DAY FOR LITTLE DUCKLINGS

A joyful Boston tradition celebrating childhood, community, and imagination

Deeply rooted Boston tradition with
multigenerational appeal

Free, inclusive celebration of families and public space
Highly visual, joyful, and emotionally resonant

A moment where storytelling, play, and community
come together

/7 million park visitors annually
60K people in walkshed

6,500 news subscribers

32.9K social media followers
Our website reaches 72,000 people annually; 138.1k. page views; Our website receives our
greatest engagement from April - July, so right around Duckling Day and our outreach!
Estimated attendance: 1,500-3,500* children and families; also includes caregivers, extended
family, *based on 2024 & 2025 reporting

Long dwell times

Photo-heavy, emotionally resonant experience

Registered Duckling Day Attendees have doubled in size each year since 2024

Duckling Day delivers an estimated 50K—125K impressions annually through
combination of on-site engagement, nonprofit promotion, earned media, and
organic social sharing.

CHANNEL ESTIMATED REACH

On-site attendance 1,500 - 3,500
Owned Channels 5,000 - 10,000
Earned Media 25,000 - 75,000
Organic Social 20,000 - 40,000
Total Estimated Reach 51,500 - 128,000

== Duckling Day is not just an event—it's a shared memory in the making, experienced
collectively in one of Boston’s most cherished public spaces.
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SPONSORSHIP OPPORTUNITIES

$25,000 Boston Common Sponsor

*  Two dedicated 10'x10’ exhibit tents and activation space across two dedicated event areas

» Topline verbal recognition from the event stage.
* Opportunity for name and/or logo inclusion on event signage. \ y
* Name and/or logo inclusion in 2 pre- and post-event emails to 6,500 recipients D
* Premier hyperlinked logo inclusion on Duckling Day event website

* Premier name inclusion in Duckling Day registration confirmation

* 20VIP kids’ goody bags for yourVIP guests

* Opportunity to feature branded item in attendee goody bags

* Group volunteer opportunity for up to 20 people *

»  Guided private tour of the Public Garden for up to 20 people. *

*  Logo inclusion on Friends corporate partners page for one year

* 6 tickets to Friends Summer Party

$10,000 Parkman Bandstand Sponsor

*  Up to 2 dedicated 10'x 10" exhibit tents and activation space in a reserved event area
*  Curated engagement opportunity for up to 20 people: select group volunteer day or private tour of Public Garden.*
* Prominent verbal recognition from the event stage

* Name and/or logo inclusion in 2 pre- and post-event emails to 6,500 recipients

* Name and/or logo inclusion on event signage and event map distributed at event

* Prominent logo inclusion on Duckling Day event website

* Prominent name inclusion in Duckling Day registration confirmation

*|2VIP kids' goody bags for yourVIP guests

* Opportunity to feature branded item in attendee goody bags

*  Logo inclusion on Friends corporate partners page for one year

* 4 tickets to Friends Summer Party

$5 000 Frog Pond Sponsor
Dedicated 10'x10" exhibit tent and | table in shared event area
* Verbal recognition from the event stage
* Name and/or logo inclusion in 2 pre- and post-event emails to 6,500 recipients
* Name and/or logo inclusion on event signage and event map distributed at event
* Logo inclusion on Duckling Day event website
* 8VIP kids' goody bags for your VIP guests
*  Opportunity to feature branded item in attendee goody bags
* Name inclusion on Friends corporate partners page for one year
e 2 tickets to Friends Summer Party

$2,500 Tadpole Playground Sponsor

*  Shared |0'x10" exhibit tent and | table in shared event area

* Name and/or logo inclusion in one event e-blast to 6,500 recipients

* Name and/or logo inclusion on event signage and event map distributed at event
* Name inclusion on Duckling Day event website

*  4VIP kids' goody bags for yourVIP guests
*Benefit good for one year
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SPONSOR REGISTRATION FORM =

Fill and return this form to Maliaka Shepard, Senior Communications & Outreach Officer at:
maliaka@friendsofthepublicgarden.org

Company Name:

Contact Person:

Address:

City, State, Zip:

Email: Phone:

We are pleased to sponsor Duckling Day 2026 at the following level:

_$25,000 Boston Common Sponsor ___$5,000 Frog Pond Sponsor
___$10,000 Parkman Bandstand Sponsor _$2,500 Tadpole Sponsor

___ Enclosed is a check payable to:

Friends of the Public Garden
69 Beacon Street, Boston, MA 02108
Nonprofit TaxID#: 23-7451432

Credit card payments can be made at: friendsofthepublicgarden.org/ducklingday/donate-now/

Note: Please indicate this is a Duckling Day sponsorship in the comment box.

We will / will not be bringing our own branded pop-up tent - (circle one)

* We will / will not be bringing our own tablecloth to fit an 8’ table (circle one)

* We will need 8' table(s) and chairs for my booth.

Activity(s): (subject to approval)

Your company's social media handles:

Facebook: X:

Instagram: Other:
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